
 
Request for Proposal 

RfP14/00931 

Amendment no. 1 

 

Ref.no. RfP14/00931                                                                                                           Date: 30 December 2014 

Subject: RfP for Company to undertake collection, development and dissemination of successful stories 

of women leaders in print, on-line and audio-visual media 

Dear Sir/ Madam, 

1. In order to respond to the clarifications from the prospective Suppliers on some aspects of 

technical specifications, UN Women Moldova in hereby amending the solicitation documents.  

 

2. The following entries are hereby amended to read as follows: 

 

a) In Request for Proposal, Deliverables and Timeframe is amended as follows:  

No Deliverables Tentative timeframe for 
accomplishment of task 

Percentage of 
milestone/outpour 

1 Final agreed detailed work plan, 
methodology and timeframe for the 
development, collection and 
dissemination of successful stories of 
women-leaders under 

Lot 1: For print media, 
Lot 2: For on-line media, 
Lot 3: For audio-visual media  

Within 10 days from 
contract signature 

20% 

2 Identification, collection and 
development of success stories to be 
broadcasted under 

Lot 1: For print media (in period February- 
March, at least 18 stories) 
Lot 2: For on-line media (in period 
January- March, at least 36 stories) 
Lot 3: For audio-visual media (in period 
January- March, at least 30 stories) 

By end March 2015 

 

35% 



 
3 Identification, collection and 

development of success stories to be 
broadcasted under 

Lot 1: For print media (in period April- 
July, at least 36 stories) 
Lot 2: For on-line media (in period April- 
July, at least 48 stories) 
Lot 3: For audio-visual media (in period 
April- July, at least 40 stories) 

By end July 2015 35% 

4 Identification, collection and 
development of success stories to be 
broadcasted under 

Lot 1: For print media (in period August- 
September, at least 18 stories) 
Lot 2: For on-line media (in period August- 
September, at least 24 stories) 
Lot 3: For audio-visual media (in period 
September, at least 10 stories) 

By end October 2015 10% 

 

b) In Annex IV, Cost Breakdown per Deliverables is amended as follows: 

SN 
Deliverables 

[list them as referred to in the TOR] 

Percentage of Total 

Price (Weight for 

payment) 

Price 

(Lump Sum, All 

Inclusive) 

1.  Final agreed detailed work plan, methodology 

and timeframe for the development, collection 

and dissemination of successful stories of 

women-leaders under 

Lot 1: For print media, 

Lot 2: For on-line media, 

Lot 3: For audio-visual media  

20%  

2.  Identification, collection and development of 

success stories to be broadcasted under 

Lot 1: For print media (in period February- 

March, at least 18 stories) 

35%  



 

SN 
Deliverables 

[list them as referred to in the TOR] 

Percentage of Total 

Price (Weight for 

payment) 

Price 

(Lump Sum, All 

Inclusive) 

Lot 2: For on-line media (in period January- 

March, at least 36 stories) 

Lot 3: For audio-visual media (in period 

January- March, at least 30 stories) 

3.  Identification, collection and development of 

success stories to be broadcasted under 

Lot 1: For print media (in period April- July, at 

least 36 stories) 

Lot 2: For on-line media (in period April- July, at 

least 48 stories) 

Lot 3: For audio-visual media (in period April- 

July, at least 40 stories) 

35%  

4.  Identification, collection and development of 

success stories to be broadcasted under 

Lot 1: For print media (in period August- 

September, at least 18 stories) 

Lot 2: For on-line media (in period August- 

September, at least 24 stories) 

Lot 3: For audio-visual media (in period 

September, at least 10 stories) 

10%  

 Total:   

 

3. All other terms and conditions of the solicitation documents, except as amended herein, shall 

remain unchanged and shall continue in full force and effect.  


